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Simce 1994, Bonnie Lee has been owmer
of Travel Quest, which ranked No. 9 on the
Minneapolis'st, Paul Business Jovrnals Top
25 List of Travel Agencies, With $18.2 mil-
linn in sales, the company was up from No,
23 on the list in 200, Starting witl one oul-
side agent eight vears ago, Lee’s host agency
has grown to 70 independent agents, wit
plans 1o expand further, Travel Quest re-
cently moved o a storefront and became
alliligted with Carlsen Wagonlit o betler
accommodate ils growing business. Upon
founding the business, Lee's business model
took the approach that 100 percent commis-
sions would altract top-producing agents,
Mo, large host agencies like Nexion are of-
fering & 100 percent plan. Lee has created
partnerships with Planel Beach, Stems and
Vines, multiple stoves at AThertville Premium
Chutlets, and Midwest Dental, among athers.
She also works with her photography-loving
hushand o take pictures during familiariza-
tion rips of the resorts they visit. Seeing a
niche in the market, Lee has taken this proj-
ect a step Turther and is working with Web
designers to create a Web site where travel
| agents can purchase access to the photos

and use it a5 a selling ool to their clients,

Lee also is steering Travel Quest toward be-

ing 4 socially respansible business and has

joined Responsible Minnesota Business. In
addition Lo changes around the office (com-
postable utensils and mugs instead of paper
cups), she is looking into oftering dlients
the opporiunity 1o purchase carben eredits
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Bonnie Lee

o oilsel the envisonmental Impact of air
travel. In 2006, she was the first recipient of
the Funjet FirstAward from Funjet Vacations
and was given a spot on the Funjet Advisory
Board, Prior to Travel Quest Lee owned 3
manulacturing company called You and Me
Windflowers, which emploved women with
farnilies working from home. She is a mem-
ber of the American Society of Travel Agents
anid Cruise Lines lnternational Associaton,

What professional accomplishinent makes
Y mast prowd?

Fanjet Fiest Asward s my most accom-
plished award. The award is given not for
sales volume bt becanse of my contribu-
tions to he treel agent comumunily,

What elo yons see a3 the biggest issue in your
indlnsin rigint o

Communicating o the trveling public
the value of travel professionals

What are your goals for this year?
Building the corporate side of my busi-
ness, in both the an-site and in-hause dreas.

What is your favorite. o7 5%

book? ..
Art Cpens Heart, Ty

the Dalai Laina Y

Whar is yer morto

arcatef phrase?
Wt erre your long-term gonls? In the prand _
lwant o continue o build acullure inthe  scheme of 8

agenecy that is both Bamily and environmen-
tafly friendly.

things,  is
this really 4
fmpaor-
Wiiat was the single most defining moment  tant?
il vour career?

The lisst time someons lusted me o

rnake their lamily vacation happen

What advice would you ghe to women
professionals?
Fe consistent; good things take tne.

Famiily: Married 32 vears; children Natharniel,
20, Andeew, 28, Stephanie, 26, Bridget, 21

Wltat oy enfoy doing in wour lelsure
Hme?

Gurdening! If the whole waorld could start
their day ina beautiful garden, 1 think peace
winalel presal,
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